


Interpretation, Wayfinding and Branding 
Progress

• Interpretation Plan - 100%


• Case Studies - 100%


• Interpretive Strategy - 100%


• Wayfinding Strategy - 100%


• Brand Identity - 100% (feedback process continues)


• Costs - 95% - small number of additions will be added


• Mapping - 90% - Visualisation Tool complete, small number of additions plus GIS maps to 
complete.


• Brand Toolkit - 80% (very last thing)
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Market Testing

Flying Scotsman @ Locomotion, face to face, n=53

11th and 12th August 2021













Interpretation, Wayfinding and Branding 
Next Steps

Presentation, dissemination and consultation with:


• Friends of S&DR


• One community group from each fo the three LAs


• Walking and cycling groups


• Critical friends review with case study representatives


• Procurement recommendations - writing of


• Handful of small additions / amendments to the scheme



